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	Text2: 
	Text5: 256-726-7067
	Text7: Outside of her academic and professional responsibilities, Professor Gittens enjoys photography, arts and crafts, reading, and traveling to both familiar and new destinations. When not traveling, she enjoys exploring the world virtually through the Smithsonian Channel's aerial programs, which provide rich perspectives on global landscapes, national parks, and cultural sites.
	Text8: Oakwood University, Business Administration (BSc)



Alabama A&M University, Business Administration, Marketing (MBA)



Cornell University, Digital Marketing (Certificate)
	Text9: The Role of Emotions in Consumer Decision-Making and Brand Loyalty



Role of Gamification in Mobile App Marketing



The Influence of AI on Digital Marketing Strategies and Customer Experience


	Text13: School of Business, McKee Bldg, Rm 111
	Text14: cgittens@oakwood.edu
	Text1: Cherlyn L. Gittens
	Text10: Cherlyn Gittens serves as a Professor of Marketing in the School of Business. She holds a Master of Business Administration (MBA) in Marketing from Alabama A&M University, a Bachelor of Science in Business Administration from Oakwood University, and a Certificate in Digital Marketing from Cornell University.

Upon returning to Huntsville, Alabama, Professor Gittens worked as an Educational Outreach Coordinator from 2009 to 2019, partnering with the Department of Defense to deliver STEM programs to students across all educational levels (elementary through university) throughout North Alabama.



Professor Gittens' professional journey within Oakwood University has been both dynamic and rewarding. She began her tenure as an Adjunct Professor, later served full-time as a Career Development Specialist, and now holds a full-time faculty position within the Business School. Each of these roles has provided her valuable opportunities to mentor, advise, and engage with students, fostering both their academic and professional development.



An active member of the American Marketing Association (AMA), Professor Gittens has also contributed her expertise to several Advisory Boards within the Huntsville City School System. Within the School of Business, she currently serves as Vice Chair of the Advisory Board, is an Executive Advisory Board Member, a Program Coordinator on several Departmental Committees, and the Chair of the Internships/Partnerships Special Programs and Events Committee. Additionally, Professor Gittens proudly serves as the Faculty Sponsor for the Marketing Club.



In alignment with her teaching and professional interests, Professor Gittens is a dedicated advisor and mentor to Marketing majors and minors - students who exemplify creativity, passion, and curiosity for the evolving discipline of Marketing. She regards supporting their growth and success as one of the most rewarding aspects of her academic career and remains deeply grateful to God for guiding her path and opening each door of opportunity along the way.
	Text12: Assistant Professor


